
Write to Publish in 90 Days
Module 11:

Create Promotion that Stands Out & Has You Booked Up... Long
Before You Even Launch



Congratulations on coming this far and accomplish so much as you have. You’ve

gone through a lot of steps and are almost finished with your book and with having

it published. However, there are still more thing to do.

Except for uploading your book if you’re self-publishing or waiting for print copies

if you’ve used a traditional press, the main thing now is to promote your work—in

whatever way you can.

On Site Promotion

1. Honest Reviews: Arrange to give away free copies and ask recipients to give you

an honest review. However, under no circumstances, should you offer to pay

anyone to review your book. That can get you into big trouble on epub sites. Also,

if sites like Amazon find out you’re asking friends or family to review the book, they

will not publish the review. Obviously, they feel such reviews could be prejudiced.

2. Epub (Electronic publication) sites, e.g., Amazon, allow customers to preorder

your book. So you might want to mention this on social media or those on your

email list. This is particularly important if you already created a buzz about your

book and potential customers are charged up about wanting a copy as soon as it’s

available.

3. Free Copies: On some sites you can also arrange to provide free copies for those

who agree to be beta readers. Although the readers are to look for anything that

could be improved or needs changed, you can also ask them to do an honest

review, not puff piece. Any legitimate way of getting reviews is good. The more

reviews the better, even those that do not give the book four or five stars.
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4. Low Pricing: When your book is first published, you may want to set the price
low. Some sites, such as Amazon, allow you to do pricing on a scale of low to

high. In other words, you set the book at say ninety-nine cents. It stays at that

price for however long you like—five or ten days, for instance—and then it goes

up another notch and another till you reach maximum price. This, of course,

provides incentive for customers to get your book at a bargain, and you may pick

up sales that you wouldn’t at a higher price.

1. Promote on Site: Sites like Amazon also provide ways—at a cost—for you to

promote your book on site. When you are deciding which sites to use, check

out these options. You may want to take advantage of them, or you may

decide they aren’t worth the money. Incidentally, not all sites provide such a

service.

2. Read For Free: On many epub sites you can let potential buyers read a

percentage of your book for free. This is a good idea because it gives you the

chance to grab people’s attention. Then they might buy the book. At any rate

it can’t hurt sales.
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Take Advantage of Social Media.

Don’t forget social media—such as Facebook—to promote the book. However, on

sites like this, it’s considered gauche to blatantly push your book. Don’t say

something like: My book, Hiking on Jupiter, was published today on Smashwords. If

you’re into hiking, be sure to buy a copy. For a limited period, the book is only

ninety-nine cents. Rather, you need to advertise indirectly:

1. After long delays and much hard work, my first book, Hiking on Jupiter, is now

out on Amazon Kindle. Or:

2. Good news about my book Hiking on Jupiter. It’s now sold a total of 5000

copies. I’m on Cloud Nine.

3. You can read the beginning of my book free on Amazon Kindle, or, if you like,

I’d be happy to send you an attachment of the first twenty percent.

Write 5 Possible Facebook posts you can share this week to advertise your book-

build excitement as its being birthed if it is not quite ready!

1.

2.

3.

4.

5.
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Paid Advertising

You may want to do some paid advertising, but if so, you need to be selective. It

would be silly and also expensive to buy a half page ad in the New York Time or

The Chicago Tribune. Sure, you might sell some books this way, but the cost of the

advertising would certainly outweigh any money you’d make from sales. Where

should you advertise then?

A good place to start would be publications by organizations within your area of

expertise. For example, if your book is about homecare for seniors, you might want

to advertise in magazines put out by magazines geared to that niche. Or you may

seek out higher circulation magazines that appeal to those involved in providing

services to others.

And if your business is geared toward helping seniors, you may want to think about

publications geared to older people.

It’s interesting that if you publish your book both electronically and as Print on

Demand, the ebook is much more likely to be the bigger seller . But it’s probably not

as effective to advertize electronic books in magazines or specialized papers. You’ll

probably be more successful if you have hard copies of your book available .
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Name 5 Publications in your area you can contact about your book below:

1.

2.

3.

4.

5

Promoting your Book with Various Organizations

There are any number of organizations that book speakers for their meetings.

You may want to start with those to which you belong…such as the Rotary Club,

which often has guest speakers. Again, don’t make your talk a blatant ad for your

book. Rather choose a specific aspect to talk about —the history of your business,

how it differs from other similar businesses, how you’ve worked hard to make it

success, or any other angle you can think of.

Of course, mention that you’ve written a book on the subject, and bring along

printed copies to show what you’ve done. You’ll probably also want to bring along

a few extra copies for anyone who wants to buy one. Though you may not sell a lot

of books at such events like, you may help spread the word about your book. Think

of this as a stone thrown into a pond. The ripple effect may be far reaching.
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Of course, you shouldn’t overlook any organizations that relate to business or

specifically to your business. Though it’s better to have printed copies of your

books when you speak to groups of people, you may spur people to order

electronic copies, as well, especially if you’ve done a good job of presenting your

talk. And, incidentally, if you don’t feel confident as a public speaker, there are such

organizations as Toastmasters, which can help tremendously in building confidence

and overcoming the fear of speaking to groups of people.

You might also want to consider speaking to writers organizations, e.g., the San

Diego Writers/Editors Guild. Remember, however, to gear your speech to the type

of organization you’ll be addressing. For writers groups, you may want to talk about

your unique or unusual journey from non-writer to writer, whereas you might want

to talk about how you organized your successful business for other groups. Just as

you’ve addressed editors and agents differently, you need to do so with

organizations you address. It’s a matter of determining each group’s overall mission

and goals.

In addition to writers organizations, you can volunteer to lead a workshop or hold

seminars at writers’ conferences. Pick a subject that relates to new writers—such as

a good way to organize material, how to choose the right publisher you, or how to

involve others in your journey from toward publication of your book.
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Brainstorm some possible organizations to approach for Public Speaking and/or

workshops you want to hold. List possibilities below:

1.

2.

3.

4.

5.

6.

7.

Gimmicks

Any other forms of advertising you can come up with can’t hurt and may help.

For instance, you might want to consider printed material to pass out to friends and

colleagues and to have easily available at your headquarters. These include things

like:

Book marks with the name of your book, a short blurb about it, and anything

else you think might be important to say.

Or how about funny or catchy bumper stickers.

Even post cards or key chains.
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If you can afford it, you might consider printing up T-shirts or putting decals on

coffee mugs, both of which you pass out free. Remember that if it appears as if you

are successful, there’s a good chance you will be. But, of course, you need to weigh

costs against potential income.

Action Steps

1. Provide free copies of your book in exchange for receiving an honest review on

your electronic publisher’s website.

2. Arrange through your ebook publisher to provide free books for beta readers.

Then ask the readers to give you an honest review.

3. Investigate how your ebook publisher might have a program or programs to

help you promote your book.

4. Write about your book on social media.

5. Investigate publications where you might take out ads to promote your book.

6. Choose several organizations that might be open to having you present a

speech related to your book.

7. Investigate the possibility of leading a workshop or seminar at a writers’

conference.

8. Decide if any of the other promotional ideas listed in the module can be of

value.

9. Brainstorm with family or close friends about other ideas that might help

promote your book.

10. If you’ve gone with a traditional publisher, arrange to have a reading or two of

your book at your own home or that of a friend or relative.

11. Investigate e-publishers’ sites to see if they help you promote your book.
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