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Boundaries & Ideal 
Client AttractionMODULE 5

Coaching Boundaries is one of the most important areas to master, not 
only with your clients but also for yourselves. And in order to attract 
ideal clients, you must be very clear about what your boundaries are. 

Having strong boundaries in your practice will have you attract the right 
people to you, will make your own practice much more enjoyable and 
peaceful, and will make you more effective as a coach overall. 

In essence, as you are more confident as a coach and clear in your 
offering as well as your ability to facilitate, boundaries will come 
naturally and your practice will flow with ease and enjoyment ☺ 

There are some personal characteristics that have coaches inherently 
create strong boundaries and these are reflected in their coaching 
results as well. 



PERSONAL CHARACTERISTICS OF  
EFFECTIVE COACHES 

1. You Have a Strong Identity: 

Effective coaches know who they are, what they are capable of 
becoming, what they want out of life, and what is essential. If you are 
feeling unclear about where you were going, what your WHY Is for doing 
the work you do, and truly what you were capable of, you will have a 
difficult time helping others. 

Do you feel this is a strong area are you? Do you feel you have a strong 
identity, and are clear where you want to go even if the details are a bit
fuzzy? 

What perhaps need some work in this area? 



2.  You Respect and Appreciate Yourself 

Effective coaches can give and receive help and love out of their own 
sense of self worth and strength. 
They feel adequate with others and allow others to feel powerful with 
them. 

Do you have any doubts about your abilities? 

Do you feel you are meant to be doing this work and do you know the 
value you have to share? Please explain in detail below: 

What is a situation where you have had to “throw the ball back” to your 
clients?  Or where it would have been helpful to have them find the 
solution? What could you have said?  Please explain below:  



3.  You are Open to Change. 

Effective coaches exhibit a willingness and courage to leave the security 
of the known if they are not satisfied with the way they are. They make 
decisions about how they would like to change, and they work towards 
becoming the person they want to become. 

Do you feel you are someone who is open to doing the work to change 
something that is not working for you? Are you driven towards personal 
development? Please explain: 



4.  You Make Choices that are Life Oriented 

Effective coaches are aware of early decisions they made about 
themselves, others, and the world. They are not the victim of these early 
decisions but instead they are willing to revise them if necessary. They 
are committed to living fully rather than settling for mirror existence. 

Do you feel you are living your highest purpose? 

Do you get stuck in victimhood or are you easily able to move into 
solution and action in your life? 
Is there any areas of life where this might suffer more than others? 
Please explain: 



5.  You are a committed, sincere, and honest. 

Effective coaches do not hide behind rigid rules or facades. Who they 
are in their personal life and professional work is congruent. 

Do you feel this is true for you? Is there any area where you feel you are 
not truly yourself? Please explain: 

6.  You make mistakes and are willing to admit them. 

Effective coaches do not dismiss their errors lightly, and they do not 
choose to dwell on them either. They are a leader in terms of having 
strength, honesty, and a strong sense of self. 

Do you feel you deal with mistakes in a way that is honest and upfront 
yet not demeaning and self punishing? Please explain: 



7.  They Have Effective Interpersonal Skills. 

Effective coaches are capable of entering the world of others without 
getting lost in this world, and they strive to create collaborative
relationships with others. They can entertain another person's 
perspective and can work together towards consensual goals. In this, 
they generally live in the present and are not riveted to the past, nor are 
they fixated on the future. They are able to experience and be present 
with others in the now. 

How do you feel in your ability to relate to others and be present for 
your clients? Please explain:

8.  You are able to maintain healthy boundaries. 

Effective coaches strive to be fully present for their clients, but they do 
not carry the problems of their clients around with them during their 
leisure hours. They know how to say no, which enables them to 
maintain balance in their lives. They have the courage to pursue their 
own dreams and passions and they radiate a sense of energy. They can 
accept the rewards flowing from their work, and yet they are not slaves 
to their work. 



How do you feel generally as you're working on your business? Do you 
feel excited and empowered or do you feel rundown and burnt out?  

Sometimes as beginner entrepreneurs balance is not an easy thing to 
find… Some days maybe more hectic than others. But making sure 
there is adequate self-care is essential. 

It also might seem that all of these things are unrealistic and 
overwhelming to achieve! But I encourage you not to think of it as an all 
or nothing deal, but rather a continuing… A journey in fact! Some of 
these may be more developed at certain times and change at different 
times. It's just good to be aware of. 



DEALING WITH ANXIETY AS A 
BEGINNER COACH

Many of the reasons that boundaries are not inflicted in early practices 
because of the anxiety a beginner coach often feels. It's challenging to 
begin to apply what you have learned in a coaching course and during 
this process some real concerns are likely to arise about your adequacy 
as a person and a professional. 

I often say to the coaches I work with, “never put in more effort than 
your clients are willing to”. In integrity with the work, and to create an 
appropriate boundary, always match what they are willing to present 
forward. Anxiety tends to rise when a coach takes on too much 
responsibility or has unrealistic expectations of the work. Having self- 
doubt is normal, and it is how we deal with it that matters. 

Use the group over the next six months to really turn into how you are 
coaching and what you were taking on and what is not yours and every 
session with clients. Notice when you feel guilt or shame and be sure to 
talk to someone about it rather than sitting in that place and pulling 
yourself away from being of service this way! 



AVOID PERFECTIONISM

Perhaps one of the most common self-defeating beliefs on which we 
burn ourselves out with, is that we must never make a mistake. 
Although we may well know intellectually that humans are not perfect, 
emotionally we will often feel that there is a little room for error. To be 
sure, you will make mistakes, whether you are a beginner or assistant 
coach. 

If your energies are tied up presenting an image of perfection, this will 
affect your ability to be present for your clients. I tell coaches to 
question the notion that they should know everything and be perfectly 
skilled. I encourage you all here to share your mistakes or what you 
perceive as errors in order to let that pass. Every coaching session is an 
opportunity for growth and relaxing into the understanding that 
mistakes do happen and it's OK will release a lot of tension and anxiety! 

Also, don't forget to just be yourself when coaching other clients! If 
you're able to be yourself and your coaching work and appropriately 
disclose your reactions in sessions, you increase the chance of being 
authentic. It is this level of genuineness and presence that enables 
every coach to connect with clients and to establish an affective 
conscious relationship with them. 



Are you hard on yourself and the coaching practice? Do you find that 
you take yourself out of the game because you're not doing things 
perfectly? Please explain in detail below! 

Do you have anxieties as a coach? What are they? Please list and 
describe them below: 



BEING HONEST ABOUT 
YOUR LIMITATIONS

It takes honesty to admit that you cannot work successfully with every 
client. I do not even believe it is realistic to expect this – some people 
need different treatment and not everyone is in a place to be able to 
take on the suggestions you are able to make. 

It is very important to learn when and how to make a referral for clients 
when your own limitations prevent you from helping them. As an eating 
disorder coach, I have always been aware of who I can and cannot work 
with. Referral has been a huge part of my practice and with many 
clients, I would not work with them unless they had a team they were 
working with as well. 

However, there is a delicate balance between learning your realistic 
limits and challenging what you sometimes think us being limits. 
Before deciding that you do not have a life experience with a personal 
qualities to work with a given population, work with the coach in a role- 
play situation and really investigate if you are able to do the work that 
you were set out to do. 

By being very clear of the boundaries of your limits, you will have more 
success with clients and much more ease and joy in the practice over all! 



With your specific niche, are there certain clients that you feel would not 
be a good fit for you to work with personally? Where am I a reefer on 
clients and where might you were for them? Please explain below: 



DEALING WITH CLIENTS 
WHO ARE DIFFICULT

Difficulties with clients can arise in a few different ways: 

1.  Demands from Clients 

You may have dealt with the client who makes constant demands or have 
fears of this coming about in your practice. Because coaches feel they 
should extend themselves and be helpful, they often burden themselves 
with the unrealistic idea that they should give sacrificingly, regardless of 
how great a clients demands may be. 

These demands may manifest themselves in a variety of ways. Clients 
may want to see you more often for a longer period than you can 
provide. They may want to see you socially. They may expect you to 
continually demonstrate how much you care or demand that you tell 
them what to do and how to solve the problem. 

One way of heading off these demands is to make your expectations and 
boundaries clear during the initial coaching session or if you have a 
written disclosure statement. 

What are some of the expectations that you would let your clients 
become aware of in the first session? Please explain below: 
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2.  Clients who Lack Commitment 

If you are working with a client and are encountering resistance, then the 
best approach is to bring it out into the open and discuss it. You may be 
surprised if the clients have paid fees but not shown up for sessions, or 
have not taken their action steps seriously. There can be many reasons 
for this and as a coach you want to acknowledge what is happening and 
discuss it with compassion, love and openness with your clients. It is 
especially important to be sure to “throw the ball back” to your clients 
during these times. Rather than tell them what to do, ask them to let you 
know what the next step for them should be. What is it that they want to 
work on next, and what are their action steps for themselves. In this way, 
you take yourself out of the firing line and you allow them to become the 
true source of inspiration for themselves and empowerment. If clients 
continued to miss sessions or are not following up with their own 
commitments, you may decide to discuss with them whether this is the 
best option for them at this time. 

Perhaps it would be better for them to work with someone else or to take 
a break with their coaching sessions. This is up to you and the 
boundaries you have within your practice, but remember we can never
rescue anyone. They must want to change and be willing to do what it
takes to do so. Often clients will need the love and support of you to take 
this action steps. 
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3.  Tolerating Ambiguity 

Maybe beginning coaches experience the anxiety of not seeing 
immediate results.  They ask themselves, “Am I really doing my clients 
any good? Is the client perhaps getting worse?” 

Learning to tolerate the ambiguity of not knowing for sure whether your 
client is improving will help you to become a more effective coach and to 
be present for what is happening in sessions. 

Realize that often times clients may seemingly get worse before they 
show therapeutic gains. Also, realize that often the fruitful effects of the 
joint efforts of the coach and the client manifest themselves after the 
conclusion of sessions, or near the end. This of course depends on how 
long your program is in the kind of work you are doing. 

Do you feel you have realistic expectations for your clients? Do you feel 
you ask too much of your clients or if yourself during client sessions are 
in between? Please explain: 
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4.  Clients Counter Transference 

Transference is a term that is very common in the counseling world 
however it is something that I see as a real potential issue with coaches 
and is not being talked about nearly enough. 

Working with clients can affect you personally, and your own 
vulnerabilities and counter transference is bound to surface. What this 
simply means is that our own unresolved issues and drama in our life can 
be triggered by our clients if we are not actively working on ourselves and 
being conscious of our own processes. 
If you are unaware of your own personal dynamics, you are in danger of 
being overwhelmed by a clients emotional experiences.

Beginning coaches learn how to let clients go, and not carry around their 
problems until the next session. The most helpful thing to do, is to be is 
fully present as possible during the coaching hour, but to let clients 
assume the responsibility of their living and choosing outside of the 
session. If you become lost in the client struggling confusion, you cease 
being effective agents and helping them find solutions to their problems. 
If we accept responsibility for clients decisions, we are blocking rather 
than fostering their growth. 

Have you ever had the experience of being overwhelmed or triggered by 
a client? Please explain below and share how you may be able to live at 
this in the future: 
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5.  Counter Transference 

Define broadly, as I mentioned above, this includes any of our projections 
that influence the way we perceive and react to a client. This 
phenomenon occurs when we are triggered into emotional reactivity, 
when we respond defensively, or when we lose our ability to be present 
in a relationship because our own issues become involved. 

Recognizing the manifestations of our counter transference reactions is 
an essential step in becoming competent coaches. Unless we are aware 
of our own conflicts, needs, assets, and liabilities, we can use the 
coaching hour more for our own purposes then being available for our 
clients. Because it is not appropriate for us to use our clients time to 
work through our reactions to them, it is all the more important that we 
be willing to work on ourselves and our own sessions with another coach, 
therapist, or colleague. If we do not engage in this kind of self 
exploration, we increase the danger of losing ourselves and our clients, 
and using them to meet or unfilled needs. 

Have you ever had an experience with countertransference with a client 
or colleague at all? Please explain: 
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The emotionally intense relationships we develop with clients can be 
expected to tap into our own unresolved problem areas. Our client 
stories and pain are bound to affect us; we will be touched by their 
stories and can express compassion and empathy. However we have to 
realize that it is their pain and not carry it for them so that we do not 
become overwhelmed by their life stories and the surrender ourselves 
and effective in working with them. Although we cannot completely free 
ourselves from any traces of counter transference, or ever fully resolve 
all personal conflicts from the past, we can become aware of ways these 
realities influence our professional work. Our personal work on ourselves 
can be instrumental in enabling us to recognize and managing our 
counter transference reactions. 
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SHARING RESPONSIBILITY WITH THE 
CLIENT & DECLINING TO GIVE ADVICE

I think the biggest mistake I see coaches make is that they assume full 
responsibility for the direction and outcome of coaching sessions. This 
will lead to taking from your clients their right for responsibility of making 
their own decisions. It could also increase the likelihood of your early 
burn out. Another mistake is to refuse to accept the responsibility for 
making an accurate assessment and designing appropriate strategies 
and tools for your clients to use on their coaching journey. 

How responsibility will be shared should be addressed early in the course 
of coaching. It is our responsibility to discuss specific matters such as the 
goals and expectations of our clients. It is important to be alert of our 
clients effort to get us to assume responsibility for directing their lives. 
Many clients seek a "magic answer" as a way of escaping the anxiety of 
making their own decisions. It is not your role to assume responsibility 
for directing your clients lives. Collaboratively designing action steps and 
homework for your clients can be instrumental in them finding direction 
within themselves. 

Truly, the best measure of our effectiveness as a coach is the degree to 
which the clients are able to say to us, "I appreciate what you have been 
to me, and because of your faith in me, and what you have taught me, I 
am confident that I can go out it alone." 

***Eventually, if we are effective, we will be out of business! 
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Quite often clients who are suffering come to a coaching session seeking 
and demanding advice. They want more than direction; they want a wise 
coach to make a decision to resolve a problem for them. However 
coaching should not be confused with dispensing information. Coaches 
help clients discover their own solutions and recognize their own 
freedom to act. Even if we, as coaches, were able to resolve client 
struggles for them, we would be fostering their dependence on us. They 
would continually need to seek a coach for every twist and turn in their 
difficulties. Our task is to help clients make independent choices and 
except the consequences of their choices. The habitual practice of giving 
advice does not work toward this end. 

Have you ever been caught feeling the pressure to give advice to a client 
or feeling as though that is your duty? Have you looked for someone to 
“rescue you” in this way at all? Please explain below and also share how 
this might have changed for you: 
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MAINTAIN YOUR VITALITY AS A PERSON 
& AS A PROFESSIONAL

Ultimately, your single most important instrument is the person you 
are, and your most powerful technique is your ability to model aliveness 
and realness. It is of paramount importance that we take care of 
ourselves, or how can we take care of others if we are not taking care of 
ourselves? We need to work at dealing with those factors that threaten 
to drain life from us and render us helpless. 
Learn to look within yourself to determine what choices you are making, 
and not making, to keep yourself vital. If you were aware of the factors 
that sap your vitality as a person, you're in a better position to prevent 
the condition known as professional burn out. You have considerable 
control over whether you become burnt out or not. You cannot always 
control stressful events, but you do have a great deal of control over 
how you interpret and react to these events. It is important to realize 
that you cannot continue to give and give while getting little in return. 

Self-monitoring is a crucial first step and self-care. If you make an 
honest inventory of how well you were taking care of yourself, you will 
have a framework for deciding what you may want to change. By 
making periodic assessments of the direction of your own life, you can 
determine whether you're living the way you want to live. If not, decide 
what you're willing to actually do to make that change happen. By being 
in tune with yourself, by having the experience of centeredness and 
solidness, and by feeling a sense of personal power, you have the 
foundation for integrating your life experiences with your professional 
experiences. Such an awareness can provide the basis for retaining your 
physical and psychological vitality and for being an effective coach. 
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In essence, self-care is not a luxury but an ethical mandate for coaches. 
If we neglect to care for ourselves, our clients will not be getting the best 
of us. If we are physically drained and psychologically depleted, we will 
not have much to give to those whom we work. 

Do you feel you give yourself adequate care physically, psychologically, 
intellectually, socially, and spiritually? Please explain in detail below: 

Does your self-care mirror the care you provide to others? Do you feel 
that your lack of self-care ever affect your work or what you were trying 
to create in the coaching field? Please explain: 
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SO WHY IS ALL OF THIS IMPORTANT?

Here's the thing, in order to attract the clients that you want, you must
be the coach you want to be. That is why this module focuses on who 
you are being and what you are creating in your practice. The clients 
that come in your door will reflect who you are and what you're 
struggling with. This is a gift because our clients ultimately our teachers. 
And in your professional work, you're asking people to take an honest 
look at their lives and to make choices concerning how they want to 
change, so it is critical that you do this in your own life.  

Ask yourself questions such as: 

What do I personally have to offer others who are struggling 
to find their way?
Am I doing in my own life what I may urging others to do? 

If you are to promote change in your clients, and if you want to attract 
the people who will show up and do the work, you need to be open to 
changing and working through your own areas of congruency. This 
willingness to attempt to live in accordance with what you teach and 
that's to be a positive model for your clients is what makes you a 
therapeutic person and essentially will set you apart in this industry! 
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TACTILE CLIENT ATTRACTION 
POSSIBILITIES

There are many ways to attract clients, but the following are the most 
successful when building an email list for future reference. 

NEWSLETTERS 
The power of a newsletter is that your potential clients can get to know 
you a little without having to financially commit to a large process. This 
feels safe for them.  

What are you about as a coach?
How do you see the world?
What are your methods for working with individuals?  

All of these questions can be answered to a certain extent by a series of
pictures and writings sent out on a regular basis . As the people on your 
list get to know you a little bit, they become more invested in you as a 
practitioner . The newsletter can serve as the pre-stages of getting to 
know you and your work . 

A short email can remind people who are not making use of your high- 
end services that these services exist, and that interesting things are 
happening in them and to the people who are taking advantage of them 
. 

While email marketing can start to be annoying if its done too often or 
damaging if its done too little, its important to include in your business 
flow. 

http://bit.ly/living-brilliance-mastermind
http://bit.ly/living-brilliance-mastermind
http://bit.ly/living-brilliance-mastermind


My suggestion is to give them a quick summary of what you’re offering, 
but instead of asking if they are interested in your package, ask them to 
keep an eye and ear out for anyone they think might be a good fit for 
the kind of help you have to offer. This leads respect without being 
pushy. 

WORD OF MOUTH 

Clients that are happy with your services will be your best advertising. 
There is nothing like a great testimonial from someone who loves your 
services.

Word of mouth also is used in  general networking go hand-in-hand. 
Frequenting local networking events, going to the meetings of 
organizations related to your work, or being a regular at seminars and 
conferences are great ways to meet new clients . 
Be sure to know your elevator speech and tailor it for the event you are 
attending. Practice before hand and have it polished ☺ 

SOCIAL MEDIA 

No discussion of networking and marketing is complete these days 
without touching on social media. Whether you are a total newbie or a 
social animal, you may be unaware of the amazing business 
opportunities social media affords to get in front of your ideal client, 
engage with her, and show up as an authority in her world - no matter 
where in the world she is. 
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As with any type of marketing, the better you know your target 
audience, the more effective your social media marketing will be . 
Depending on the platform, do what makes the most sense for your 
brand and your own preferences (as well as your ideal clients) you can 
get creative and use text, photos and, video to get your message across 
. You can use social media to invite people to attend your webinars, sign 
up for discovery sessions or opt in for your free offer and join your list, 
just to name a few . 

While paid social ads are an amazing way to build a targeted email list of 
prospective buyers and clients very quickly, it is not necessary in the 
beginning and there is a lot of free advertising available on social media 
overall. 

PUBLIC SPEAKING 

There is nothing more powerful than speaking at a small business 
luncheon, or speaking at your own day-long seminar to position you as 
the expert in your field. 
People will immediately perceive you as knowing what you’re talking 
about because you are standing in front of a group and offering ideas – 
and others are listening. Make use of these opportunities, both big and 
small, whenever they arise . 
Holding your own speaking event, though it requires a certain cost up 
front, allows you to make contact with a lot of people at once and it 
automatically makes your services more desirable. You can also make 
use of online services like Meetup .com to shortcut your way to getting 
in front of a group of people . You can create your own meetup or be 
guest speaker in someone else’s. 
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DISCOVERY CALLS 

It can be a good idea to give people a discovery session to see what it’s 
like to work with you. I have done very well at this simply because I 
listen and take myself out of the equation on every call. 

The tiny amount of guidance and genuine time you spend with 
someone is worth much more than any sales page and so I strongly 
invest putting aside an hour for these calls and following the format and 
tips I shared in the facebook group ☺ 

JOINT VENTURES & AFFILIATE PROGRAMS 

I can’t say this enough: use the amazing resource of the other women in 
this class, in coaching programs and on social media . Promote each 
other’s work . Make connections with each other; get to know who is in 
alignment with where you are working . 

I highly recommend that you establish 20 or more affiliate partners. 
Connect with other purpose-driven entrepreneurs who serve a similar 
audience to yours. 

You never know when one of those relationships can come back to 
benefit you both in surprising ways down the road! 
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